
CLUB WEBSITES



THINGS TO CONSIDER

1. Who are the primary users of the website?

2. Has the club updated its branding or imagery?

3. Can the user access what they need to easily?

4. Make the website mobile responsive

5. How does your club appear in searches?



THINGS TO CONSIDER

1. Who are the primary users of the website?

➢ Members

➢ Golf visitors

➢ Non Golf related inquiries

2. Has the club updated its branding or imagery?

➢ New or revamped logo

➢ Recent pictures of good quality

➢ Pictures taken at appropriate time of the year



3. Can the user access what they need to easily?

 Tee booking

 Membership Inquiry

 Course status

 Green Fees













WHO IS OUR WEBSITE AIMED AT?

4. Make the website mobile responsive

➢All new build websites should be mobile responsive. 

➢A huge percentage of website traffic is from a mobile device. 

➢Your website needs to look good and be functional on these 
devices

5. How does your club appear in searches?

➢Utilising Meta tags

➢What is a Meta tag?

➢These are used by search engines to determine what your 
content is about

➢Some examples we use are Canterbury Golf, 
Weddings/Functions, Café, Corporate Golf



DOTGOLF CLUB WEBSITES

➢ Tee Booking – Members & Visitors

➢ Responsive and Creative designs

➢ Member Communication – Bulk email 
system comes with a DotGolf website

➢ Online membership form & sign up

➢ Online Member Directory - replacing the 
need for a member listing / directory in the 
club handbook

➢ Online Calendar

➢ Competitions and results

➢ Online competition registration

➢ Online payment options 

➢ Google Analytics


